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Legal Notice
The information contained in this presentation has not been independently verified and is, in any case, 
subject to negotiation, changes and modifications.

None of the Company, its shareholders or any of their respective affiliates shall be liable for the 
accuracy or completeness of the information or statements included in this presentation, and in no 
event may its content be construed as any type of explicit or implicit representation or warranty made 
by the Company, its shareholders or any other such person. Likewise, none of the Company, its 
shareholders or any of their respective affiliates shall be liable in any respect whatsoever (whether in 
negligence or otherwise) for any loss or damage that may arise from the use of this presentation or of 
any content therein or otherwise arising in connection with the information contained in this 
presentation. You may not copy or distribute this presentation to any person.

The Company does not undertake to publish any possible modifications or revisions of the information, 
data or statements contained herein should there be any change in the strategy or intentions of the 
Company, or occurrence of unforeseeable facts or events that affect the Company’s strategy or 
intentions.

This presentation may contain forward-looking statements with respect to the business, investments, 
financial condition, results of operations, dividends, strategy, plans and objectives of the Company. By 
their nature, forward-looking statements involve risk and uncertainty because they reflect the 
Company’s current expectations and assumptions as to future events and circumstances that may not 
prove accurate. A number of factors, including political, economic and regulatory developments in 
Spain and the European Union, could cause actual results and developments to differ materially from 
those expressed or implied in any forward-looking statements contained herein.

The information contained in this presentation does not constitute an offer or invitation to purchase or 
subscribe for any ordinary shares, and neither it nor any part of it shall form the basis of or be relied 
upon in connection with any contract or commitment whatsoever.
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Highlights 1Q2007

 Antena 3 Group’s revenue performance of –1,6% is a result of 
audience share erosion which could partially be compensated 
by enhanced pricing power

 Group costs are growing by just +6,7%, even below the 
company’s full year 2007 cost targets, in a quarter which saw 
significant programming investments

 The Radio business delivers a great set of numbers and 
reports further EBITDA margin expansion of 6% points with   
net profit up +50%

 Overall valuation of 1Q07 is rather neutral, since the results are 
very much in line with the company’s budget plans
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Antena 3 Group
Financials (IFRS)

Net Revenues 244.9 248.9 -1,6%

EBITDA 71.8 86.6 -17.1%

Net profit 44.7 54.4 -17.8%

EBITDA margin 29.3% 34.8%

Net Profit margin 18.2%

1Q07 1Q06 YoY€ mill

21.8%

Source: Antena 3
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Programming Costs 
& other consumptions 14.1%84.9 74.4

Personnel Costs -2.7%39.7 40.8

Other Costs 2.9%48.6 47.2

Total OPEX 6.7%173.2 162.4

1Q07 1Q06 YoY€ mill

Source: Antena 3

Antena 3 Group
Cost Structure (IFRS)

 Investments in programming are counterbalanced very well
 A3 performs in line with its internal cost targets throughout 1Q07  
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Antena 3 Group
Cash Flow Statement (€ mill)

Source: Antena 3

Profit Before Taxes 62.2
Reconciliation of profit to cash flow from operations 21.9
(Increase)/Decrease in Working Capital (9.6)
CASH FLOW FROM OPERATIONS 74.5
Investments (5.0)
CASH FLOW FROM INVESTMENT ACTIVITIES (5.0)
Cash financial (costs)/incomes (1.6)
CASH FLOW FROM FINANCING ACTIVITIES (1.6)
Increase/(Decrease) of cash during the period 67.8
Initial Net Cash/(Debt) Position (31/11/06) (188.3)
NET CASH/(DEBT) AT PERIOD END                      (120.5)
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Antena 3 Group
Advertising market overview

TV 7.3%

Radio 14.1%

Internet 27.6%

Cinema -13.3%

Newspapers 3.7%

Magazines 1.6%

Outdoor 2.5%

Sunday supplem. 1.1%

Ad market performance 
1Q07 vs 1Q06

1Q06 1Q07

+6.8%

 During 1Q07, the conventional 
ad market grows by 6.8%

Source: ATRES Advertsing estimates

Free Press 24.0%
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Television

Net Revenues 215.4 223.4 -3.6%

EBITDA 65.0 82.1 -20.9%

Net profit 42.9 52.9 -18.8%

EBITDA margin 30.2% 36.7%

Net Profit margin 19.9% 23.7%

1Q07 1Q06 YoY

Financials (IFRS)

Source: Antena 3

€ mill

 Profitability performance mainly determined by audience share 
comparisons and programming investments
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Television Revenues

Gross advertising sales -3.3%201.1 208.0

Discounts 9.8%-9.0 -8.2

Net advertising sales -3.8%192.1 199.8

Other net revenues -1.4%23.2 23.6

Total Net Revenues -3.6%215.4 223.4

1Q07 1Q06 YoY€ mill

Source: Antena 3

Financials (IFRS)

 Enhanced pricing power enabled A3TV to partially offset 
audience share erosion
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Television Costs
Financials (IFRS)

Personnel Costs -4,7%27.2 28.6

Other Costs 3.0%40.1 39.0

Total OPEX 6.4%150.4 141.3

1Q07 1Q06 YoY€ mill

Source: Antena 3

12.6%83.0 73.7Programming Costs 

 Q1 reflects the strong programming cost seasonality due to the 
launching calendar of new formats and sports rights amortization
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Advertising Market

Source: ATRES Advertsiing estimates 

% Growth
1Q07 vs. 1Q06

A3TVTV market

Television

7,3 %

-3,3%

Beauty & Cleaning 15% 23.0%

Food 14% -8.8%

Retail distribution 5% 31.1%

Beverages 5% 4.3%

Culture&Education 10% 8.1%

Sector Weight 1 YoY

Automotive 17% 14.9%

Source: A3 Estimates

Finance 10% 40.3%

1 Weight according to Total TV. Adults

Telecoms & Internet 8% 6.2%
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Television
Advertising market

% Market Share

74

29 26

71

1Q06 1Q07

Rest
1.37

1.43

4.5%

Power Ratio

1Q06

1Q07

 A3TV’s ad market share shows a better behaviour than its audience 
share, which results in a further enhancement of the power ratio
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Audience Performance
All Individuals 

Source: Sofres, 24h All Individuals
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22,9

20,3

18,4

19,4

19,2

18,2 18,1

19,3

Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
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 Audience comparison (yoy) during the first Quarter 2007        
is particularly demanding for A3TV

2005



14

 New launches in almost all relevant genres are scheduled for Q2

Television 
Content Mix

Cinema  

News 

Fiction

Entertainment 

Sports

Source: Sofres, 1Q07, 24 Hours 

18.4%

22.1%

19.3%

37.5%

20.6%
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Television 
New launches 2007 at a glance

PRIME TIME DAY TIME

FI
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TS

IN PIPELINEIN PIPELINEOUTPERFORMING SLOTOUTPERFORMING SLOT UNDERPERFORMING SLOTUNDERPERFORMING SLOT

ESPEJO PÚBLICOESPEJO PÚBLICO

LOS MÁS BUSCADOSLOS MÁS BUSCADOS

CAFETERÍA MANHATTANCAFETERÍA MANHATTANMANOLO Y BENITOMANOLO Y BENITO

CAMBIO RADICALCAMBIO RADICAL

SORPRESA, SORPRESASORPRESA, SORPRESA

UNAN1MUSUNAN1MUS

EL INTERNADOEL INTERNADO EL ZORROEL ZORRO

QUARTQUART

IFIF

EL DESTAPEEL DESTAPE

FIFTH GRADEFIFTH GRADE

PARANOIA NACIONALPARANOIA NACIONAL

CHAMPIONS LEAGUECHAMPIONS LEAGUE

JEOPARDYJEOPARDY

UEFA CUPUEFA CUP
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Online Diversification Initiatives
Recently launched web-projects

 A3TV strives for being best-in-class regarding 
new technology initiatives
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Radio
Financials (IFRS)

Net Revenues 25.8 23.8 8.3%

EBITDA 6.9 4.9 40.3%

Net profit 5.8 3.9

EBITDA margin 26.8% 20.7%

Net Profit margin 22.7% 16.3%

1Q07 1Q06 YoY

Source: Antena 3

€ mill

50.9%
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Radio
Audience Share Performance

2.2402.381

1st 06 2nd 06

 Onda Cero and its thematic radio operations continue to 
gains listeners according to the recent EGM survey 

Thematic Radio
Onda Cero

2.415

3rd 06

2.480

1st 07

+ 4,2%+ 4,2%

Source: EGM
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Net Revenues 6.9 5.7 21.0%

EBITDA -0.9 -1.8

Net profit -1.2 -1.8

EBITDA margin n/a

Net Profit margin

1Q07 1Q06 YoY€ mill

Contribution Other Subsidiaries
Financials (IFRS)

n/a 

Source: Antena 3
Contribution to consolidated group
Mainly represents the business lines Movierecord, Ensueño Films, Antena 3 Editorial and Unipublic.

51.4%

n/a

n/a
34.7%
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Movierecord and Unipublic 

Net Revenues 3.0 1.2

EBITDA 0.0 -0.8

Net Profit -0.1 -0.7

EBITDA margin

Source: Antena 3.Contribution of Movierecord and Unipublic to the Consolidated P&L Account 

€ mill

n/a

Net Profit margin n/a

n/a

n/a

 First Quarter 2007 has seen a rather stable yoy performance 
for both Movierecord and Unipublic 
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BACK-UP SLIDES

Financial results 1Q07
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Television

Net Revenues 215.4 220.4 -2.3%

EBITDA 62.7 80.7 -22.3%

Net profit 38.7 52.2 -25.7%

EBITDA margin 29.1% 36.6%

Net Profit margin 18.0% 23.7%

1Q07 1Q06 YoY

Financials (Spanish GAAP)

Source: Antena 3

€ mill



23

Television Revenues

Gross advertising sales -3.3%201.1 208.0

Discounts 9.8%-9.0 -8.2

Net advertising sales -3.8%192.1 199.8

Other net revenues 12.9%23.2 20.6

Total Net Revenues -2.3%215.4 220.4

1Q07 1Q06 YoY€ mill

Source: Antena 3

Financials (Spanish GAAP)
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Television Costs
Financials (Spanish GAAP)

Personnel Costs 2.9%29.4 28.6

Other Costs 6.8%40.8 38.2

Total OPEX 9.3%152.7 139.7

1Q07 1Q06 YoY€ mill

Source: Antena 3

13.3%82.5 72.9Programming Costs 
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Radio
Financials (Spanish GAAP)

Net Revenues 25.7 23.8 8.0%

EBITDA 7.0 5.1 37.4%

Net profit 5.7 3.9

EBITDA margin 27.2% 21.4%

Net Profit margin 22.3% 16.2%

1Q07 1Q06 YoY

Source: Antena 3

€ mill

48.7%


