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2015 Highlights

= Total Ad market increased by 7.5% in 2015, according to Infoadex
(TV and Radio grew by 6.4% and 8.1% yoy respectively)

7

Atresmedia’s channels maintained audience yoy

7

Two new channels were launched with excellent ratings (Mega &
Atreseries)

7

Atresmedia TV achieved 42.1% market share (+0.6 pp yoy) and
an outstanding power ratio (1.6x)

Atresmedia Radio grabbed 20% market share

Atresmedia’s Net Revenue amounted to €970 mill, +9.8% yoy
OPEX stood at €804 mill, +6.5% yoy

EBITDA of €166 mill, +29.8% yoy

Net Profit of €99 mill, 2.1x vs FY14

N T T

Regulatory uncertainty faded out throughout the year
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FY15 Financial Summary
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> Total Ad market increased by 7.5% in 2015
=> TV & Radio grew 6.4% and 8.1% respectively

___ Media FY15 yoy

TV +6.4%
Radio +8.1%
Newspapers +0.4%
Magazines +0.4%
Sunday suppl. +0.2%
Outdoor +4.0%
Internet +16.1%
Cinema +35.5%
Total +7.5%

Source: Infoadex
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= TV remained as the leading medium with 40% market share
= Internet & Radio gained market share from Print

Ad market by medium

100% 100%
7.5% Other 7.0%
9.8% = 9.1%
PRESS 19.0%
24.4% [[Eg 9.0%

19.0% @ 24.9%
39.2% d 40.1%

2012 2015

Source: Infoadex.
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Advertising market in Spain

= TV ad market continues its rebound (2015: +6.4%)

2015

TV Ad market

In € mill

LI27% yoy ==f@==Gross TV Ad market 3. 469

Average: 2,425

1,8902'011

1,703

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Results

Source: Infoadex.




2015 Results in € mill: P&L

Net Revenues 970.2 883.2 +9.8%
OPEX 804.5 755.6 +6.5%
EBITDA 165.7 127.7 +29.8%
EBITDA Margin 17.1% 14.5%
EBIT 144.6 111.2 +30.0%
EBIT Margin 14.9% 12.6%
Net profit 99.2 46.7 +112.4%
Net profit Margin 10.2% 5.3%

Source: Atresmedia’s financial statements
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Atresmedia: Net revenues by segment

Total Net Revenues stood at €970.2 million, +9.8% yoy
Net TV revenues of €857.4 million (+9.2%)

Radio revenues reached €89.9 mill (+10.6% yoy)
Revenues of “"Others” at €22.9 mill (+37.5% yoy)

Net Revenues
In € mill

L

l +9.8% ‘

970

i +9.2% I

883

785
l +10.6% l
l +37.5% I
81 17 23

FY 14  FY 15 FY14 FY15 FY14 FY15 FY14 FY15

Total Group TV Radio Others

Source: Atresmedia’s financial statements
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= Total OPEX of €804.5 mill, +6.5% vs FY14
= Both programming costs and overheads, mainly non recurring items,

2015

mostly explained the yoy growth

OPEX breakdown by division

In € mill

Others
Radio

TV

FY14 FY15

OPEX breakdown by type of cost

In € mill

756 ‘ +6.5% 804
0,
Other Costs 188 +14.5%
Personnel m
Costs +2.3%

Programming
costs & Others

448 +4.2%

FY14

FY15

Source: Atresmedia’s financial statements
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Atresmedia: EBITDA

= Outstanding conversion from Sales to EBITDA in last two years

Sales to EBITDA conversion

In €mill
CAGR 970.2
A1€ revenue
829.8 8.1% — .
/
Net Revenues
) 504.5

749.6 +3.6% — 6
—

OPEX 6

165.7
80.2 S . AQ.6€ EBITDA
EBITDA . —— +43.8%
2013 2015
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Atresmedia: Cash flow & Debt position

= Total net debt reached €158.5 million
= Total net debt/EBITDA = 0.95x

In €mill
In € mill
340
Undrawn
15 53%
-63 1 Cash
-18
Drawn Net
47% Debt
2014 NetOperating Investing Dividends Others 2015 Net
debt CF CF Debt
Total available
credit facilities
Source: Atresmedia’s financial statements Source: Atresmedia’s financial statements
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2> FY15 (+6.4% yoy): Strong advertising demand remains

Gross TV Advertising by quarter (yoy growth)

(3

FY14=+11%

22%

13%11 204

FY15=+6%

2015

8%
6%
Lo 3% 3%
o
N
-8%
-10%
-14% -15% = -15% -16%
-18% -
_ = -21% FY13=-6%
FY11—-10°/0 -249%,
FY12=-19%

Q111Q211Q311Q411Q112Q212Q312Q412Q113Q213Q3 13Q4 13Q1 14Q2 14Q3 14 Q4 14/Q1 15Q2 15Q3 15 Q415

Source: Infoadex.
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= All categories in positive, specially Food & Health
TV Ad market by sector TV Ad market by sector
Market share FY15 Yoy evolution FY15
Beauty & L’ 6%

Market = +6.4%
Others Beauty Hygiene

15%
20% Food ] 17%
Automotive | 10%

Food
Health 149, Telecom -1% I
6%
Retail B 6%
Culture
0 .
2% ’ Finance . 3%
Autos
Finance 11% Culture . 4%
10% i
Healt 0
0
11% 10% Others* b 8%
Source: Infoadex/Internal estimates *Others: Beverages, Leisure & sports, energy,....
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= Atresmedia’s market share was 42.1%, +0.6 pp higher yoy with fewer
channels
= Atresmedia: 1.6x power ratio, well ahead its peers

In% Power ratio (x Market share / Audience )

44.2%
weouse ° -0.8pp  43.4% 1.6

= 0 — e

1.5
® @ 1.4
*0.6pP 42 100
41.5% I

FY 14 FY15 FY14 FY 15

Source: Infoadex.
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Atresmedia Television

FY15 Results in € mill: P&L

ARl WEZM | xor
Total Net Rev. 857.4 785.3 +9.2%
OPEX 723.9 681.9 +6.2%
EBITDA 133.5 103.4 +29.1%
EBITDA Margin 15.6% 13.2%
EBIT 118.8 89.6 +32.6%
EBIT Margin 13.8% 11.4%

Source: Atresmedia s financial statements
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Atresmedia Television: Ad revenues breakdown in FY 15

FY 15 Key factors
\ A GRPs ‘ \ A GRPs ‘ ‘ A Price |

6%

|||||||I 3%
Lol AEEE PE

A Gross Ad. Revenue
13.6% +90/0

9.4%

0,
-0.1% -1.5%
A A A
Audience Inventory TV viewing

Source: Internal estimates
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= Atresmedia Radio: excellent revenue performance (+10.6% yoy)
totalling 20% market share
= EBITDA margin at its peak levels

Market share EBITDA margin

M 24%
11, JEUROPAFM] 22%
=
13%
2015

2014
2013
2012

Source: Infoadex & Internal estimates
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Atresmedia Radio

FY 15 Results in € mill: P&L

Masc | vor
Net Revenues 89.9 81.2 +10.6%
OPEX 68.0 63.6 +6.9%
EBITDA 21.8 17.6 +24.2%
EBITDA Margin 24.3% 21.6%
EBIT 20.0 15.8 +26.5%
EBIT Margin 22.2% 19.4%

Source: Atresmedia’s financial statements
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Atresmedia: "Others” Division

Financials

Net Revenues 22.9 16.7
OPEX 12.6 10.0
EBITDA 10.3 6.7

Source: Atresmedia’s financial statements

Contribution to consolidated group

2015 Results

Net revenues split

Events
18%

Others
*56%

4

*Others ( Internet, Editorial, new initiatives...)



FY 15 Business Summary
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= TV viewing remains at a very high level despite a 5-min decrease yoy
= Non linear TV consumption* adds 3 min to linear TV consumption

Average daily viewing in min

246 244

239

237 (total)

4(linear)

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Source: Kantar Media

* Non linear TV viewing: +7 days TV viewing in Smart TVs (Desktop, mobile & tablets not included)

2015 Results




= Atresmedia reached 26.8% audience share
= The yoy audience gap is mostly explained by the closure of 3 channels as

of May 14
Audience Share by Total Ind. Audience Share in Commercial Target
In % In %
OFY14 .
mFY15 wEViS
33.3 33.6
30.7 31.0 300
27.7 26.8 '
-0.8pp
~0.9pp 16.7 16.7
13.6 13.4
tve 3 tve

Source: Kantar Media Source: Kantar Media

Audience share 24h; Total Individuals: 4+ Commercial Target:16-54 yrs, > 10,000 inhabitants
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2015

= Closing the gap with MSE quarter on quarter

Audience Share Total Individuals

In %
31.4 31.5 31.1
espata, —0— 30.1 29.1
ATRESMEDIA ’ 28' 1 28.2
26.6 258 26.6

G -
16.7 17.0 16.7 16.3 16.6

tve

Q115 Q215 Q315 Q415 Q116

Aud. Share by Commercial Target

In %

34.4

33.7 33.7 32.8
31.5
espaia,
31.3 30.7
ATRESMEDIA’ 28.6 29.2
27.5
tve =
139 142 L4, 16 132

Q115 Q215 Q315 Q415 Q116

Source: Kantar Media. Total Individuals (4y+)
Q1 16=YTD

Results

Source: Kantar Media. Commercial Target (16-54 y), >10,000 inhabitants
Q1 16=YTD



2015

= Antena 3’s audience decreased slightly

Audience Share Total Individuals

In%

14.5 o—/H/”O 14,8 +0.3pp
13.6 0\—“‘“ 13.4 -0.2pp

10.0 .\w_. 9.8

-0.2pp

FY 14 FY 15

Aud. Share by Commercial Target

In%

+0.5pp

13.8 14.1
13.6 13.5

-0.3pp

-0.1pp

7.9 e——tvel—e 7.8

FY 14 FY 15

Source: Kantar Media

Audience share 24h; Total Individuals: 4+

Results

Source: Kantar Media

Commercial Target:16-54 yrs, > 10,000 inhabitants



2015

= La Sexta reached 7.4%, its best rating ever, with an increase of +0.2pp yoy

In %

7.8 u . +0.2pp

7.4
7.2 ;g '2'55""
- +0.
6.7 PP
FY 14 FY 15

Audience Share Total Individuals

Aud. Share by Commercial Target

In%

8.4 +0.2pp
87'_29 ﬁgﬁ 8.1  +0.2pp

4.8  -0.4pp

FY 14 FY 15

Source: Kantar Media

Audience share 24h; Total Individuals: 4+

Results

Source: Kantar Media

Commercial Target:16-54 yrs, > 10,000 inhabitants




= 2015 YoY audiences: Still affected by the closure of the complementary
channels in may 14

Complementary channels’ audience share

mFY15 .
Channels closed in May 14
oFY14

6.0

L EEKAREE
v: — o B B Xk

e _— o8 2 Fanftap]oen
— &

In%

Net

| 4.1

Source: Kantar Media
Audience share 24h; Total Individuals: 4+
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Spanish TV industry

= Atresmedia remains a key player in a market with new entrants

Commercial FTA TV landscape

Channels Mkt share Audience Power ratio

—3 QUEERE =~ w s

MEDIASET

# FAOBE@DZO] s we e
7N

Net TV % A\ ) 3.4%

Veo TV ~ 4.3% 2.1% 0.6x
13TV i 2.0%

Secuoya

Real

Madrid TV

Kiss TV || To be launched in Q1 16

Source: Kantar Media, Infoadex
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Atresmedia Radio

= Atresmedia Radio declined to 4.6 million listeners
= Onda Cero suffered the effect of changes in the morning show
2 Europa FM & Melodia FM remained stable vs last surveys

Listeners evolution

In thousand of listerners
4,981
4,812 !
4,738 ’ 4,552
ATRESMEDIA
RADIO ’ 4,123
forno 2,623 2,598 2,649
2lﬂwmw6s
1,548
83 106 169 255 230
Melodiafm r '
3rd 11 3rd 12 3rd 13 3rd 14 3rd 15

Source: EGM Surveys Monday to Friday (.000) ( Moving average).
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Atresmedia Digital

= Monthly unique users increased by 22% yoy in 2015
= Atresmedia Digital ended the year leading in unique users

Unique Users yoy

Monthly average in mill

ATRESMEDIA ’

ATRESMEDIA

2015

tve

Jan 15 Dec 15

Source: Comscore
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= Atresplayer reached 7.0 mill app downloads
= Outstanding performance in uses both in absolute and relative basis

Videoplayers Users

KPIs
(2015) Monthly average in mill
Appe 7.0
Downloads mill +300 k 2.9
users/month
20&/‘

Registrations 33 ) itel,

mill 2.6 2.6

FY 14 FY 15

Source: Comscore
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= Atresmedia Diversification gained ground in FY 15

Atresmedia Diversification

v' Excellent returns from merchandising
Adjacent linked to Atresmedia’s content

v' Launching Atresmusica

v 32 mill subscribers worldwide (+34% yoy)
At di .
Div;fssi?;:at'iin International v' A3 International (+6% yoy), Hola TV
(+40% yoy) & Atreseries (5.5x yoy)

v' Media x Equity portfolio consolidation
v' First exit: Partial sale of Wallapop at sound

exit multiple
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= Atresmedia’s films grabbed 30% of the spanish films” box office in 2015 and
placed 4 films in the top 10

Atresmedia Cinema in 2015

O NUNCA

7

o
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Atresmedia Television: Ad revenues breakdown in Q4 15

Q4 15 Key factors

\ A GRPs ‘ \ A GRPs ‘ A Price

7%

%.

A Gross Ad. Revenue
+4%

i

1.9%

-3%

~
=

o
>

-2.4% -1.5%
A A A
Audience Inventory TV viewing

Source: Internal estimates
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Q4 15 Results in € mill: P&L

Net Revenues 272.3 257.0 +6.0%
OPEX 226.1 213.6 +5.8%
EBITDA 46.3 43.3 +6.7%
EBITDA Margin 17.0% 16.9%
EBIT 41.5 39.2 +5.8%
EBIT Margin 15.2% 15.3%
Net profit 29.9 -0.4 n.a.
Net profit Margin 11.0% n.a.

Source: Atresmedia’s financial statements
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Atresmedia Television

Q4 15 Results in € mill: P&L

Total Net Revenues 239.9 230.8 +3.9%
OPEX 206.5 197.3 +4.6%
EBITDA 33.5 33.5 -0.1%
EBITDA Margin 13.9% 14.5%
EBIT 29.5 30.0 -1.7%
EBIT Margin 12.3% 13.0%

Source: Atresmedia s financial statements
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Atresmedia Radio

Q4 15 Results in € mill: P&L

_ 0415 | SQHTA RERTAN
Net Revenues 24.9 21.7 +15.1%
OPEX 17.5 13.1 +33.4%
EBITDA 7.4 8.6 -13.1%
EBITDA Margin 29.8% 39.5%
EBIT 6.9 8.1 -14.6%
EBIT Margin 27.9% 37.6%

Source: Atresmedia’s financial statements
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Investor Relations Department

Phone: +34 91 623 46 14
E-mail: ir@atresmedia.com
Web: www.atresmediacorporacion.com

Legal Notice

The information contained in this presentation has not been independently verified and is, in any case, subject to
negotiation, changes and modifications.

None of the Company, its shareholders or any of their respective affiliates shall be liable for the accuracy or completeness
of the information or statements included in this presentation, and in no event may its content be construed as any type of
explicit or implicit representation or warranty made by the Company, its shareholders or any other such person. Likewise,
none of the Company, its shareholders or any of their respective affiliates shall be liable in any respect whatsoever
(whether in negligence or otherwise) for any loss or damage that may arise from the use of this presentation or of any
content therein or otherwise arising in connection with the information contained in this presentation. You may not copy or
distribute this presentation to any person.

The Company does not undertake to publish any possible modifications or revisions of the information, data or statements
contained herein should there be any change in the strategy or intentions of the Company, or occurrence of unforeseeable
facts or events that affect the Company’s strategy or intentions.

This presentation may contain forward-looking statements with respect to the business, investments, financial condition,
results of operations, dividends, strategy, plans and objectives of the Company. By their nature, forward-looking
statements involve risk and uncertainty because they reflect the Company’s current expectations and assumptions as to
future events and circumstances that may not prove accurate. A number of factors, including political, economic and
regulatory developments in Spain and the European Union, could cause actual results and developments to differ materially
from those expressed or implied in any forward-looking statements contained herein.

The information contained in this presentation does not constitute an offer or invitation to purchase or subscribe for any
ordinary shares, and neither it nor any part of it shall form the basis of or be relied upon in connection with any contract or
commitment whatsoever.
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