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Telefonica and Amadeus will aiso target the mobile phone users in the region through WAF

(Wireless AGCess Protocol) technologdy, which permits Internet access directly from a cellular phone.

For Amadeus, ihe joint venture with Telefénica Interactiva is the second partnership of this
nature, since signing an agreement with Grupo 'Espresso, italy's largest newspaper publisher, in
May 1999.

Telefénica Interactiva is the teading provider of Internet access (15P) and local-language
interactive content and services in the Spanish- and Portuguese~speaking world. Telefénica
Interactiva currently provides internet access services in Spain, Brazil, Mexlco, Chile, Guatemala
and Peru and operates internet portals serving @ total of REIEEHE2 fratELuties. Telefonica
Interactiva has more than YOHIG00 customers in the ISP business and more than 00 million pages
viewed per month in its portal business. The company is @ unit of Telefonica s.A., the parent
company of the Telefonica Group.

Amadeus today distributes travel products to the more than 10,000 travel agencies in 20
markets in the region of the joint venture. Active in more than 130 markets warldwide, Amadeus is
the most global of the CRS companies, serving 55,000 iravel agencies and sales offices of more
than 100 airlines.



