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DISCLAIMER

This document does not constitute or form part of any purchase, sales or Exchange offer, nor is it an invitation to draw up a purchase sales or exchange offer,
or advice on any stock issued by Distribuidora Internacional de Alimentacion, S.A. (“DIA” or the “Company”). Nor shall this document or any part of it form part of any
offer for sale or solicitation of any offer to buy any securities the basis of or be relied on in connection with any contract or commitment to purchase shares.

DIA cautions that this document contains forward-looking statements and information relating to DIA and include, without limitation, estimates, projections
or forecast relating to possible future trends and performance of DIA that are based on the beliefs of its management as well as assumptions made and information
currently available to the Company.

Such statements reflect the current views of the Company with respect to future events and are subject to risks, uncertainties and assumptions about the
Company and its subsidiaries, including, among other things. In light of these risks, uncertainties and assumptions, the events or circumstances referred to in the
forward-looking statements may not occur. None of the future projections, expectations, estimates, guidance or prospects in this presentation should be taken as
forecasts or promises nor should they be taken as implying any indication, assurance or guarantee that the assumptions on which such future projections,
expectations, estimates, guidance or prospects have been prepared are correct or exhaustive or, in the case of the assumptions, fully stated in the presentation.

These forward looking statements speak only as of the date on which they are made and the information, knowledge and views available on the date on which
they are made; such knowledge, information and views may change at any time. Forward-looking statements may be identified by words such as “expects”,
“anticipates”, “forecasts”, “estimates” and similar expressions. Current and future analysts, brokers and investors must operate only on the basis of their own
judgment taking into account this disclaimer, as to the merits or the suitability of the securities for its purpose and only on such information as is contained in such
public information having taken all such professional or other advice as its considers necessary or appropriate in the circumstances and not reliance on the
information contained in the presentation. In making this presentation available, DIA gives no advice and makes no recommendation to buy, shell or otherwise deal
inshares in DIA or in any other securities or investments whatsoever.

These analysts, brokers and investors must bear in mind that these estimates, projections and forecasts do not imply any guarantee of DIA’s future
performance and results, price, margins, exchange rates, or other events, which are subject to risks, uncertainties and other factors beyond DIA s control, such that
the future results and the real performance could differ substantially from these forecasts, projections and estimates.

The risks and uncertainties which could affect the information provided and very difficult to anticipate and predict. DIA does not assume the obligation of
publicly reviewing or updating these statements in case unforeseen changes or events occur which could affect these statements. DIA provides information on these
and other factors which could affect the business and the results in the documents it presents to the CNMV (Comision Nacional de Mercado de Valores) in Spain.
Accordingly, these estimates, projections and forecast must not be taken as a guarantee of future results, and the directors or managers are not responsible for any
possible deviation which could arise in terms of the different factors which influence the future performance of the company.

None of the Company nor any of its employees, officers, directors, advisers, representatives, agents or affiliates shall have any liability whatsoever (in
negligence or otherwise, whether direct or indirect, in contract, tort or otherwise) for any loss howsoever arising from any use of this document or its contents or
otherwise arising in connection with this document.

Certain information contained in this presentation is based on management accounts and estimates of the Company and has not been audited or reviewed
by the Company’s auditors. Recipients should not place undue reliance on this information.

This presentation includes certain non-IFRS financial measures or expressions (gross sales under banner, comparable growth of gross sales under banner,
adjusted EBITDA, adjusted EBIT, etc.) which have not been subject to a financial audit for any period.

The information contained in this presentation does not constitute investment, legal, accounting, regulatory, taxation or other advice and the information
does not take into account your investment objectives or legal accounting, requlatory, taxation or financial situation or particular needs. You are solely responsible
for forming your own opinions and conclusions on such matters and the market and for making your own independent assessment of the information. You are solely
responsible for seeking independent professional advice in relation to the information contained herein and any action taken on the basis of the information
contained herein. No responsibility or liability is accepted by any person for any of the information or for any action taken by you or any of your officers, employees,
agents or associates on the basis of such information.
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/ Q1 2015, another great quarter

[/ 17.0% sales growth to EUR2.5bn
(6.9%6 organic growth)

| 8.3% adjusted EBITDA growth to EUR118.4m
(7.926 ex-currency)

| 4.7% adjusted EBIT growth to EUR67.6m
(4.7% ex-currency)

/ Net debt down by EUR229m

Sales related to Gross Sales Under Banner



/ Adjusted EBIT up 4.7%

DIA GROUP

Q1 % % change
(EURm) 2015 change ex-currency

Gross sales under banner [ 24975 17.0% 151% )

Adjusted EBITDA 118.4 8.3% 7.9%
Adjusted EBITDA margin 56% -41bps

D&A (50.8) 13.6% 12.5%

Adjusted EBIT 67.6 4.7% 4.7%

Adjusted EBIT margin 3.2% -35 bps
Net attributable profit 27.2 162.9% 168.0%
Underlying net profit . 38.9 -3.0% 1.7%

Source: DIA (unaudited figures) S



/ Adjusted EBIT growth in both segments

(EURmM)
Gross sales under banner

Adjusted EBITDA
Adjusted EBITDA margin

Adjusted EBIT
Adjusted EBIT margin

Source: DIA (unaudited figures)

IBERIA

Q12015

%
change

EMERGING MARKETS

O, (o)
change M ex-currency

[ 1,567.2 97% | (9304 316% 258%
100.9 4.7% 175 356% 31.6%
7.5% -35bps 2.2% 9 bps
62.2 3.3% 54 249% 250%

7 4.6% -28bps | ( 07% -3 bps ~




/ Adjusted EBITDA margin by segment \

Iberia

Emerging markets

DIA Group

Q12014 Q) 1240) |5)

-

7.8%

2.2%

7.5%

2.2%

6.0% 5.6%

1

Source: DIA (unaudited figures)

/ Decline linked to mix effect related to
El Arbol acquisition

/ Stable trend in Emerging markets with
better contribution of new regions in
Brazil



/ Net debt, net debt down to EUR674m | Dia

EURmM

902.7

Net debt / Adjusted
EBITDA

Q12014 Q12015

/ 1.1x Net debt/Adjusted EBITDA (LTM)

As of March 31st



-

/ On the right track to meet our targets

/ Double-digit top-line growth thanks to balanced mix of

organic expansion and acquisitions

/ Adjusted EBITDA growth in Q12015

|/ Capex allocation according to plan, with 28% increase in

remodeling and 21% more investment in Latam
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/ Highlights

/ Improved scenario and sales performance in Iberia
/ Successful integration of El Arbol

/ Transfer of Eroski stores already initiated in Spain

/ Healthy organic growth rates sustained in Emerging

|/ Growing contribution of franchised stores: 55.6% (+3.6

p.p. vs. Q1 2014) of DIA banner network
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/ El Arbol integration

/ More than 8 p.p. of sales improvement in record time

/ Incremental front- and back-office productivity achieved
/ More than EUR30m run-rate synergies already secured

| 7% average price reduction in the period

/ Successful introduction and acceptance of DIA private label

DIA private label
sales weight in El Arbol

22% -
21% -
20% -
19% -
18% -
17% -
16%
15% -
14% -
13% -
12% -

January 2015 February 2015 March 2015 April 2015

12



/ DIA Maxi |l remodeling plan in Spain Dia

|/ Tests completed in 6 stores ( >40% sales uplift)
/ Significant increase in average basket size and traffic

|/ New sections represent close to 30% of total sales

/ More than 100 stores to be remodeled in 2015

CLAREL EL ARBOL

HPC Fresh &
specialist Meat

13



/ DIA Maxi Il




/ Clarel DiQ

/ More than 900 stores already operated under Clarel banner

/ Closure of 51 unprofitable Schlecker format stores in Q12015

/ Full range of private label assortment successfully deployed

/ Strong price investment to widen price gap with competitors

/ Sound double-digit LFL in the Clarel stores with more than a

year of operation (over 107 average stores in the quarter)
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/ Eroski asset deal Dia

/ Transaction closed on April 17

/ Minimum of 144 supermarkets for EUR135.3m (of which

EUR24.5m value of real estate)

/ Store conversion to DIA and La Plaza (around 100) banners

according to size and location

| 41 stores already transferred (gradual shift to be

completed by end of July 2015)
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/ La Plaza de DIA; DiG

the new proximity supermarket banner

/ 100 stores to be opened with the new banner in 2015

/ Higher presence of perishables and HPC sections making the

most of the expertise acquired with El Arbol and Clarel

/ New sections managed by experienced butchers and

fishmongers

/ More than 5,000 SKUs (of which 2,000 private label)
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/ La Plaza de DIA (1)
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/ La Plaza de DIA (lII)
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/ La Plaza de DIA (1V)

B pFCHUGA !5 .
= 0% -
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/ La Plaza de DIA (V)




/ La Plaza de DIA (V)
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/ La Plaza de DIA (VII)
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/ Emerging markets Dia

/ DIA maintained in Q1 2015 the fast expansion of store

selling area in Brazil (+16%) and Argentina (+9%)
/ New regions in Brazil evolving according to plan

/ Significant slowdown of inflation in Argentina in 2015

/ Continued increase in the contribution of the franchise

model (62.5% vs. 61.7% in the same period last year *)

(*) As of March 31
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/ On track to continue growing profitably T

-

Y4 Y4 )
Fast organic expansion in ' ibuti
Organic and M&A | | Growing contribution
. . Latam with a unique of a winning franchise
growth in Iberia
discount model formula
stores added netopenings net stores transferred
inLTM INLTM (+14%) in LTM (+80 bps to 43.5%)

VAN VAN ),
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/ Growing contribution of DIA banner - Dia

franchised stores

54.4%  95.6%

48.3%

41.8%
37.8%

32.5%
26.6%

2009 2010 20M 2012 2013 2014 Q12015

DIA Group data without Schlecker/Clarel as reported
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/ Organic growth by segment

32.9%

32.6%

-1.7%

y A -4.6%

Q12014 Q22014 Q32014

IBERIA  ®EMERGING

Source: DIA

-41% e

Q4 2014 Q12015

mGROUP
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/ Currency performance

19.1%
8.0% 5.9%
0.6% . 0.7%
-0.6% 2.7%
-18.6%
-22.4%

- -32.8%

-36.1% e
Q12014 Q22014 Q32014 Q4 2014 Q12015

EUR/ARS mEUR/BRL B EUR/CNY

Bloomberg average currency rates (a negative change in exchange rates implies a depreciation versus the Euro) 31



