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Sogecable

This presentation might contain or imply future expectations on
the evolution of Company operations, which are subject to risks,
uncertainties, market conditions and other drivers different from
the ones shown herein. Additional information on Sogecable’s
development is available at www.sogecable.com. However, there
IS no guarantee that the conclusions based on expectations and
estimates will be fulfilled in the future. Our results may differ

significantly from the estimates based on data inferred in this
presentation.
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DIGITAL*+ | Leadership in the Pay—TV market in Spain

Digital satellite multi €1.078 bn in subscriber
channel service turnover in 2006
More than 100 channels, 2,065,000 subscribers @

PPV & services €47.9 ARPU
Exclusive distributor of €1.078 bn in subscriber
premium contents in Spain turnover in 2006
Wide range of alternatives €308.0m EBITDA & €110.0M
for all segments EBIT in Pay-TV in 2006
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DIGITAL+ | Penetration rates bellow European peers
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Pay-TV penetration rates by country Source: Sogecable estimates 5



DIGITAL# | Continuous subscriber growth

(Thousands of subscribers)

+4

Dec.05 1Q06 2Q06 3Q06 4Q06 1Q07 Mar. 07
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DIGITAL+

ARPU (in €)

Total ARPU 49.8 47.9 434 46.1 47.2 424 41.3 46.7 479

Subscription 43,3 41,9

—— % L, e 2 Y
Choice breakdown e 383

E Basic tier
B Canal+ tier
M Digital+ tier
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DIGITAL# | Subscriber revenues to expand

Million euros /

2Q05 2Q06 3Q05 3Q06 4Q05 4Q06 1Q06 1Q07

Price increases in
December 2006 8




DIGITAL# | Latest content and service improvements

New Canal+ offer

CANAL+

CANAL+ CANALS
CANAL+ CANAL+
COMEDIA ACCION DCINE

CANAL+ CANAL+
COMEDIA ...30 ACCION ...30
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» Higher visibility for customers

» Content improvement

»Friendly navigation on EPG

New EPG

GUIA DIGITAL+

DEPORTES
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DOCUMENTALES
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DIGITAL= | Content leadership enhanced

» Football rights secured 2006-09:

=  Spanish League
=  Spanish Cup
=  Champions League

»Content exclusivity extended

DREAMWORKS :
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» Film exploitation expected to
evolve according to market
conditions

» Exclusive pay-tv content from all
US major studios
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Million euros
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DIGITAL+

Million euros

+4. 3%

1 B}

1Q 2006 1Q 2007
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DIGITAL+

Million euros

EBITDA

13,9

1Q 2006 1Q 2007 1Q 2006 1Q 2007
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DIGITAL+

e Wide leadership in pay-TV market share

e Round offer for all market segments

e Exclusive holder of key premium contents for pay-TV
e Solid subscriber base with significant ARPU generation
e Wide leadership in pay-tv market revenues

e To benefit from expected market conditions
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o §F:[i¢ Ml Increasing relevance in the advertising market

cuatre’

CANAL+|
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Source: Sofres 16



o821 { Ml Steady audience growth

W 24 hours

Q
7,5% 7,5% 7,5% 7,7

7,0% 7,2%

Apr.06 May.06 Jun.06 Jul.06 Aug.06 Sep.06 Oct.06 Nov.06 Dec.06 Jan.07 Feb.07 Mar.07

Source: Sofres
17



loUl-14( Ml Steady audience growth

M Prime time (20.30-24.00)

0
8,8% 8,6%

7,8% 7,8% 7,8%

7,4% 1,5%0
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Apr. 06 May.06 Jun.06 Jul.06 Aug. 06 Sep.06 Oct.06 Nov.06 Dec.06 Jan. 07 Feb. 07 Mar. 07

Source: Sofres 18



loUl-11( Ml Commercial target outperforming

Commercial target Core commercial target

o 11,1% 112%
95% 96% 9.8% 10,7%
7,9%

oo % T3% AU

Jan  Feb  Mar Jan  Feb  Mar Jan  Feb  Mar Jan  Feb Mar
2006 2007 2006 2007
(Individuals 16-54, all classes ex-lowest, living (Individuals 16-54, all classes ex-lowest, living
in towns over 10,000). in towns over 50,000).

Source: Sofres. 19



o8F:1i¢ Ml Day-time audience allowing weekly top rates

Average Mar.07: 7.7% 11,2

Average Mar.06: 5.6%

Morning Afternoon Late afternoon Prime time Late prime time Late night
(7am-2pm) (2pm-5pm) (5pm-8.30pm) (8.30pm-12pm) (12pm-2am) (2am-7am)
Mar. 06 B Mar.07

Source: Sofres 20



o Bz [i¢ Ml Steady distribution through the week

Average Mar.07: 7.7 %

Average Mar.06: 5.6%

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

Source: Sofres Mar.006 m Mar.07 21



o §F: (¢ Ml Steady distribution through the week

Monday to Friday Weekends

BRAINIAG




o §Fz[i¢ Ml Strong year-on-year improvement

Revenues EBIT

1Q 2006 1Q 2007

1Q 2006 1Q 2007
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o §F: (¢ Ml Operational drivers

» Growing audience of cuatre®’ in all commercial segments
e First monthly profits achieved in March 2007
e Strong increase in revenue generation

e Significant improvement in financials expected

2007 to continue growing in the market

24
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