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This document is only provided for information purposes and does not constitute, nor must it be interpreted as, an offer to sell
or exchange or acquire, or an invitation for offers to buy securities issued by any of the aforementioned companies. Any
decision to buy or invest in securities in relation to a specific issue must be made solely and exclusively on the basis of the
information set out in the pertinent prospectus filed by the company in relation to such specific issue. Nobody who becomes
aware of the information contained in this report must regard it as definitive, because it is subject to changes and modifications.

This document contains or may contain forward looking statements (in the usual meaning and within the meaning of the US
Private Securities Litigation Act of 1995) regarding intentions, expectations or projections of BBVA or of its management on the
date thereof, that refer to miscellaneous aspects, including projections about the future earnings of the business. The
statements contained herein are based on our current projections, although the said earnings may be substantially modified in
the future by certain risks, uncertainty and others factors relevant that may cause the results or final decisions to differ from
such intentions, projections or estimates. These factors include, without limitation, (1) the market situation, macroeconomic
factors, regulatory, political or government guidelines, (2) domestic and international stock market movements, exchange rates
and interest rates, (3) competitive pressures, (4) technological changes, (5) alterations in the financial situation,
creditworthiness or solvency of our customers, debtors or counterparts. These factors could condition and result in actual
events differing from the information and intentions stated, projected or forecast in this document and other past or future
documents. BBVA does not undertake to publicly revise the contents of this or any other document, either if the events are not
exactly as described herein, or if such events lead to changes in the stated strategies and intentions.

The contents of this statement must be taken into account by any persons or entities that may have to make decisions or
prepare or disseminate opinions about securities issued by BBVA and, in particular, by the analysts who handle this
document. This document may contain summarised information or information that has not been audited, and its recipients are
invited to consult the documentation and public information filed by BBVA with stock market supervisory bodies, in particular,
the prospectuses and periodical information filed with the Spanish Securities Exchange Commission (CNMV) and the Annual
Report on form 20-F and information on form 6-K that are disclosed to the US Securities and Exchange Commission.

Distribution of this document in other jurisdictions may be prohibited, and recipients into whose possession this document
comes shall be solely responsible for informing themselves about, and observing any such restrictions. By accepting this
document you agree to be bound by the foregoing Restrictions.
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The world as we know it
is changing rapidly ...

-

There is a
need to

J

Understand
today’s consumer

-

Search for new trends

J

L BBVA aims to become a reference in Customer Insight}

BBVA making the difference.
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Money as
an instrument

“Tyranny of the consumer’:
the information era

c‘an. co.uk

BBVA making the difference.

Four relevant trends that will
impact our market significantly

The culture of immediacy
and the need for simplicity

The virtual society




Four relevant trends that will

impact our market significantly

“Money should be a

mean for enjoyment”

wil[‘l the
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Four relevant trends that will

impact our market significantly

“A candy now or 3 in half an hour:

ONE NOWw?!”
w ' : I:
al The reward
for the your desire
desire satisfied
Increasing importance of self-service as a way of
providing customers with 24/7 service availability
BBVA making the difference. g




Four relevant trends that will

impact our market significantly

— usmessWeek
Glaﬂm . = »H . WIII cgnge

- | your business ""“’_

[ The consumer will have greater power in their relationship with brands

[ Now it is more important than ever to listen to the consumer

BBVA making the difference.
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Four relevant trends that will
impact our market significantly

ways of entertainment and socialization

The consumer demands innovative }
58
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BBVA created the
in the banking industry

1t
iatives to
adapt to a new
customer
Technology
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Internet is a catalyst of change. The web has evolved to a superior
version (2.0): open, standardized and collaborative. It has impact on ...

the consumer economy
TEENTAITNTT — o ——
g
h ¥ . Did you know TopCoder members
e \MIK]NDMICS are building software for
; . pLan 7 ' .
flickr mestic OuUOLNZ200 i:) am_q&nmm VB SKYDE -
) o . coND. ‘_I:’I'."I”:." _|| & B ' -“&;}_INNGCENTIUE
Tl gmyspace” wesa ’ & CiFe " E,,ém @ PROSPER
. dni Google brape® Srlesforee.
mhmﬁﬁ‘% ﬁ)elm‘?cr-ac}r LA O =il [I=i l,:lpeﬂ qurD RS URTEL

Crowd sourcing

Folksonomy Social Software” V1S Widgets  pesign. Standard Web

Ruby on Rails ~ Metaverse FOAF ATOM Perpetual BETA Audio Lawp MObIlIty Tag cloud

Participation Recommendation C SEO
i onvergence )
Sharing _Syndication DeSlgn CSS g soAp  Ceospatial

Wilkis XFN Aggregaﬁow. Sl Long Tail Open API
. BOQS Te [=Yo) Ai REST
Usability S oo RSS JaX Micro formats Pod cast sem
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Evolving towards extended marketing

Traditional . Contextual . Behavioral

Marketing Marketing Marketing
What are your What'’s your
l?
Who are you interests? behavior?
Social-demographic Content segmentation Segmentation based
criteria on clickstream and IP
(gender, age, population..) data compilation
“...it’s predictable that “...to link my offer with “behavior vs.
same age or gender have customer interests...” demographics ...”

the same behavior..”

From broadcasting ... ... to collaboration marketing

BBVA making the difference.




Blue Webzine:
the digital magazine opportunity

'\ TRIONFO

i e % 1
ki i.‘ s

Young people are one of
the biggest consumer
groups on internet...

thousands download
content each day.
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Blue Webzine:

the digital magazine opportunity

Printed content may go down but sometimes people want to
consume well-designed edited content

Small investment can be transformed into big audience ...

Traditional
Media Internet
Magazines . .
o Reactive | Broadcast D'g't.al
: TV Magazines
» O
c c
O ®
Q&
g a Internet
< typical
ey Proactive | Pay Per View P
Web 2.0
tools
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Digital Micromedia:

dealing with all the possibilities of the digital world

With
experts+
editors
controlling
the content
Collaboration
and User
Generated

Wsoiku.es

BBVA making the difference.



Research &
develop new
digital
businesses to
take advantage of

digitalization and
connectivity

making the difference.

In 2004, BBVA created the first
R&D unit in the banking industry
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Leveraging our business models on IT

Focus on developing Focus on widening scope
synergies: of the relationship:

. Incr;ing demand of

BBVA making the difference.



Distribution synergies with
individuals are progressing

Physical network: as a place to relate with customer
Online offer: servicing, automation, 24/7 availability

]
1 4 BDBVA HeaLTH

bluessva

BBVA 222‘7323' I!\n ! BBVA sHop
BBVA vioTor BBVA Leisure
dineroc BBVA Howme
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Distribution synergies with
individuals are progressing

‘,“
f /
] Y
Dinero Expres§"’.1 y

From: 15:00 20:00
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... While exploring new ways of business
development: customer synergies

Evolving our value proposition of financial services

Socialization

BBVA making the difference.



Using information as a ‘raw material
for new services development

The use of information will allow us to build profitable
relationships with customers and to expand banking limits

2 » |l & I + |\ M. www rpstrands com, oo |
T Aepletapsha T6iv Amsswn skay Yahou eticiay (2350 ——

Real Time Personalized Recommendations

milliseconds

Collective

Prériaiar] Implicit and
'ﬁ':}:;'\:::)% eprI’icit filters
Ground-Truth Personalization Real Time
Knowledge i Personalized
Each individual’s Betommiaradiing
What's similar to what preferences

« Customer behavior recommendation technology
» Real time personalized recommendations
 Building trust by understanding our customers’ tastes

BBVA making the difference.




We continue to expand our

relationship with SME s

BBVA Soluciones is
the trademark through
which we offer
proffesional products
and services to the
business

NON-financial
CUSTOMER Solutions

The offer is developed
internally or through
partnership...

... and delivered with
a multichannel
distribution strategy

Transactiona

Added Value

BBVA Soluciones

BBVA making the difference.
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@conta

£ 902 88 45,88
CONTAEBILIDAD
EMPRESA
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econta.com:

Online accounting service

eConta: first online accountacy
and payroll service in Spain

Targeted to proffessionals, self-
employed, entrepreneurs and
SMEs with less than 50
employees

Online:
= Easy to use

= No need of previous
knowledge

= Expert supervision and
assesment

Business borders and
digitalization: moving from
financial information to
accounting management
services

BBVA making the difference.



Digipedia:

the digital information opportunity

Digital information is much richer than information printed or analogue,
but requires proper protection and management

Information
Secure Dig ita

document _ taxonomy
Indetx retrieval
_S _oragemetadata BPM
Archiving Security
workflows

BBVA making the difference.



first
R&D unit in the banking industry
employee

new ways of
collaboration
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Technology
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Innovative ways of employee collaboration:

harnessing the power of employee networks

Usage of information and knowledge: Key of the new era

To manage the access to and To turn the individual knowledge
availability of information into corporate knowledge

Google BBVA Blogsphere

BBVA making the difference.



Access to information

Welcome and easy to use tool

Knowledge sharing

Moving advantages to clients

BBVA making the difference.

BBVA Google project
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Blogsphere BBVA:
Digitalization of knowledge across the company

Lo ultimo en BB‘#A AV

o bk nuest FA REake, IF o ke cada e " Crep fu blog « Ir a Bhigoo - Directorie Blogs RRVA
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Developing a global blogsphere
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BBVA is developing a public blogsphere to

“dialogue and blog~ with customers
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4%, % In conclusion
[ PEOPLE j

ECONOMY TECHNOLOGY }

We are working to become a worldwide

reference i customer insight
BBVA making the difference.




Research &

develop hew
marketing
initiatives to
adapt to a new
customer

Research &
develop new
digital
businesses to
take advantage of

digitalization and
connectivity

Digital Research &
Matives

develop new

ways of

employee

collaboration

People

Process

Internet
Economics

Technology

Read/Write
Web

Building the levers for BBVA s future growth
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Thank you

“How technology expands banking limits”
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