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GROUP

Audience Share, Jan 1st — December 31st 2009

(€million) FY09 FYO8 VAR. %
16.4% 15.5%
Total Net Revenues (€ mn) 656.3 | 9819 -33.2% == 15.3%
Total Operating Costs 5259 | 587.0 -10.4%
EBITDA adj.* (€ mn) 1304 | 3948 -67.0%
EBITDA adj/Net Revenues 19.9% | 40.2%
EBIT (€ mn) 122.8 | 3869 -68.3% D
EBIT/Net Revenues 18.7% | 39.4% e
24 h Total Individuals 24 h Target Commercial

Net Profit Reported (€ mn) 48.4 2113 -77.1% o
Net Profit Adjusted** (€ mn) 888 | 2826 -68.6% TV Advertising Market 2009
FCF (€ mn) 94.4 315.1 -70.0% 5
FCF/Total Net Revenues 14.4% | 32.1% B
Net Cash Position -156.0| -25.8 n.a.

* After the rights consumption

** Excluding the Net Impact of the impairment test and amortization of the PPA of Endemol

5 FU LL YEAR 2009 Sources: SOFRES and
HIGHLIGHTS INFOADEX
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BROADCASTING

Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr
1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009

Sources: SOFRES
Data: minutes per person per day

-
: Stable TV Consumption in 2009 vs -

2008 per minutes .’- .
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BROADCASTING

January 1t — December 315t 2009 Audience 24h, Total Individuals
16.4%
15.1% 14.7% —
13.2% |
10.2% |
0
8.2% 6.8% 7 506 I
= i 39% | 38%
— L] I
forta ® Tl Otros | © I | &
........... e — -~ - - — — . s
Vs. 2008

Audience Prime Time (20:30), Total Individuals

16.2% 16.7%

13.9% | 13.7% -
9.4% |
e 1.5% : 6.9% | |
e 38% | | 3.1%
— * [t 0. _—
forta @ tho) Otros | I rt.-i |
-1.3 -0.7 -0.8 +2.0 +4.6 -0.6 +0.7 +0.5 -0.7
B ad
D In 2009, TL5 is leader among the
commercial channels. ’-Smes, corres 5

TELECINCO
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BROADCASTING

. ) N
January 1%t — December 315t 2009 Audience 24h, Commercial Target
P 15.5% 153% | o
H H . 0
t 10.5% 10.4% —
=, T 3.8% I 3.6%
: e .
: | forta & tho | &9 | — >
Otros A 3 | ¥
.......... T — . o e - - =
Vs. 2008

Audience Prime Time (20:30), Commercial Target*

16.4%

: 14.9% i 14.4%

P 1L1% 11.0% — =

8.6% 8.9% 8.3% | |

= (1 3.3% | | 3.1%
== 3% | Otros | | ot | rt.-i__ [

-0.2 -0.5 +2.1 +4.1 -0.8 +0.7 +1.3 -0.8

* Commercial target: Audience group

i comprising of individuals from 16 to 59 livin
TL5 has been the leader In in cgmmgniti_es of over 10,000 inhabitantg
commercial target audience every and across middle and upper social classes
I Sources: SOFRES 6

ear since 1998.
TELECINCO Y - g
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BROADCASTING

January 15t — December 315t 2009 Audience 24h, Total Individuals per quarters

-4.6%

17\

TLS A3 TVE1l

B 1 Quarter 09 B 2 Quarter 09 O 3 Quarter 09 @ 4 Quarter 09

& 2009 Audience per quarter: Telecinco is'the -

o only big channel improving its audience during -f'
receCincoe the last quarter of the year et Sources: SOFRES 7
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BROADCASTING

¢ d . o
January 1% — February 22"% 2010 Audience 24h, Total Individuals
| |
| |
= . Frem |
ere] L® tm| [oros I _! !_ @ e W
-0.2 -25 -2.2 -1.8 -0.5 +2.6 +2.2 -04 +0.6 -0.5 +2.5
Vs. 2008

D

TELECINGD fo_rta . Ug Otros

5 In the new year, TL5 increases the ol

gap and is the leader among the

1eLeCince commercial channels. Sources: SOFRES 9
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BROADCASTING

d
January 1° - February 22 2010 Audience Prime Time (20:30), Total Individuals

h
I
=
e

TaLECinee fﬁa '. ug | Oftros | r— I J I—tj __| H t"l.lr_r
-3.4 -1.0 -1.9 -2.0 -0.4 +2.9 +2.1 0.0 +2.0 -04 +2.0
Vs. 2008

forta .. Eﬁ Otros
= _
In the new year, TL5 increases the ol
D gap and is leader among the
Sources: SOFRES 10

1eLeCince commercial channels.
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BROADCASTING

st _ nd
January 1% - February 227 2010 Audience 24h, Commercial Target*

=
= : ] - : "1 :
forta @ T Otros| | I s > |_t:_| [H'ﬁtﬁl
+0.2 -2.9 -2.0 2.3 0.7 +2.4 +2.8 -0.7 +1.6 -0.5 +2.0
Vs. 2008
E - o Hg Otros

* Commercial target: Audience group

comprising of individuals from 16 to 59 living

in communities of over 10,000 inhabitants

and across middle and upper social classes
I Sources: SOFRES 11

TL5 starts another year as leader in

commercial target.

TELECINCO Fo—d r
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BROADCASTING

t d
January 1% - February 22" 2010 Audience Prime Time (20:30), Commercial Target*

o
b
= T i |
forta ® Tl otros| | | I © | €7 rg.gt?‘l
-3.3 -1.7 -2.0 -2.3 -0.4 +3.0 +2.9 -0.2 +3.4 -0.5 +1.4
Vs. 2008
Hq Otros

* Commercial target: Audience group

comprising of individuals from 16 to 59 living

in communities of over 10,000 inhabitants

and across middle and upper social classes
I Sources: SOFRES 12

D TL5 starts another year as leader in
commercial target.

TELECINCO Fo—d r
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BROADCASTING

Days won in the period: January 15t — February 22"9 2010

Audience 24h, Total Individuals

D

TELECINCO

Telecinco wins 7126 of the
D days Of 2010 among the Fuente: SOFRES

1eteCince commercial channels 13
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BROADCASTING

January 15t — February 22" 2010

Audience 24h Total Individuals Audience Prime Time (20:30), Total Individuals

0.9%

1.5%

1.1%

1.7%

0.2% 0.4%

0.2% 03% 0.4%
gl m 8- gl &
16.9% 15.2% 7.5% 6.3% 16.4% 15.3% 7.4% 7.3%

TL5 is leader in the multichannel
environment both in 24h and Sources: SOFRES

receCince Prime Time 14
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N°1 page among the others broadcaster’'s webs At December 2009 Telecinco

iImproves its records of single
users and viewed pages.

2009* Unique Users Page viewed
- Telecinco.es 5.32 101.95
- RTVE.es 4.36 67.42
=™  |Antena3TV.com 2.97 46.54

Y4

N°4 web in the ranking of the media companies +38.5%

¢

+10.2%

2009* Unique Users Page viewed
- EIMundo.es 20.79 352.82
- Marca.com 17.11 431.00
- 20Minutos.es 8.34 97.55
= | Telecinco.es 5.32 101.95 2008 20097 20 S
- Sport.es 4.61 88.58

Source: Nielsen Online (data obtained with Country
Market Intelligence), audited by OJD

*2009 average; data in million

** Data of the month of December in million

Aim achieved: a leading
website with its own identity

15
TELECINCO
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5 TELECINCO
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CINEH?

Ranking* 2009 Spanish movies

| Movie | Box Office | Viewers
| 1 Agora 20,976,753 3,386,578
2 Planet 51 10,513,309 1,733,247
3 Celda 211 9,048,060 1,448,469
4 Spanish Movie 7,303,083 1,174,466
5 Fuga de Cerebros 6,777,996 1,141,580

* Data at December 31st 2009

Historical ranking**
Telecinco Cinema’s movies

| Movie | Box Office | Viewers |
1 El Orfanato 25,061,143 4,420,357
2 Agora 21,254,851 3,437,809
3 Alatriste 16,715,741 3,182,491
4 El otro lado de la cama 12,610,725 2,825,194
5 Dias de futbol 12,212,123 2,562,132
6 Celda 211 12,112,667 1,927,631
7 El laberinto del fauno 8,895,489 1,681,631
8 Los crimenes de Oxford 8,206,091 1,422,799
9 Los dos lados de la cama 7,868,697 1,540,361
10 Spanish Movie 7,613,929 1,228,153

** Data at February 22nd 2010

TELECINCO

Between October 9t and
December 315t 2009 one
of every 5 movie
spectators has seen a
Telecinco Cinema movie

movies won 15 prizes at
the Spanish national
movie awards, Goya 2009
(among them best
picture, director, original
and adapted screenplay,
Best actor, actress in a
supporting role).

Telecinco Cinema the best
production company in Spain

v

N BATTIN LN FOWITRT ATRAPAD, UN GWACH ORAT TN,

NGBRA\ CGCELDA

~ _ar
Sources: NIELSEN y
16
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ADVERTISING

Advertising market 2008/2009 performance by media
-20.9%
Internet
-16.3% Radio

-22.6% External

-23.2% Television

-22.1% Newspapers
0/0 0 pap

-34.9% Magazines

2008 2009 -33.7% Sunday newspapers

Cinema

-40% -30% -20% -10% 0%
@ Total Advertising Market

Total TV Advertising Market

The Spanish advertising Source: INFOADEX
D market declined for the

: 18
TeLeCince Ssecond year in a row.





ADVERTISING

AT THE END OF 2009 TL5 1S LEADER IN REVENUES,
PRICES, MARKET SHARE AND POWER RATIO

606.0

583.8

422.0

Total Free TV advertising market 2009:

251.3

€2,229.0 (-22.9% vs. 2008)

237.7

198.2

L

&

@

Telecincol Antena3 TVE Cuatro Forta |La Sexta
Group audience (%) 16.2% 16.6% 22.7% 8.6% 13.6% 6.8%
Market share (%) 26.4% 25.4% 18.4% 10.9% 10.3% 8.6%
Power ratio 1.63 1.53 0.81 1.28 0.76 1.26

— Source: INFOADEX

~ ol 9

Telecinco is leader in all
relevant parameters

P

TELECINCO






ADVERTISING

Advertising Revenues, Full Year 2009 Special Initiative’s share on FY09 Telecinco
Gross Advertising Revenues 16.1%

Special Initiatives
(million €)

Gross TV Advertising Revenues
(million €)

~,

-34.5%
-34.5%

(€ millions)
FY08 FY09
FY08 FY09 Commercial Strategy, FY2009
Audience Share SECONDS s (207) s (207) Revenues
% VAN N\ % N\ % N\ % € Mill. N\ %
16.2%  -12.4% +7.0% -9.0% -28.0% 605.3 -34.5%

Source: TNS & Publiespafia
Data: Telecinco, Factoria de
Ficcion and La Siete

D TL5 TV advertising revenues
TELECINCO

20





ADVERTISING

Sector Breakdown
(% on total Adv sales)

Finance Retail

\

Telecos

_—

Automotive

S

FYO9

19.3
24.8

Food Other

Health & Beauty

4
D TV Advertising Market
by Sectors at FYO9

TELECINCO

TV advertising market by sectors

Sector Growth
(FY09 vs. FY08)

Health & Beauty -10.0%
-13.0%

@Eﬁ Retalil
Food -16.6%
-17.4%

-21.8%
-30.7%

-44.4%

21
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FINANCIAL RESULTS

FYO09 FYO08 VAR %
TOTAL NET REVENUES 656.3 981.9 -33.2%
TOTAL COSTS 533.5" 594.9** -10.3%
Personnel 79.5 89.2 -10.8%
Operating Costs 284.9 317.0 -10.1%
Amortizations & Depretiations 169.1 188.8 -10.4%
EBITDA (1) 130.4 394.8 -67.0%
EBIT 122.8 386.9 -68.3%
Pre-Tax Profit 2.9 207.6 -98.6%
Net Profit Reported 48.4 211.3 -77.1%
Net Profit Adjusted (2) 88.8 282.6 -68.6%
EBITDA/ NET REVENUES 19.9% 40.2%
EBIT/ NET REVENUES 18.7% 39.4%
NET PROFIT Reported/ NET REVENUES 7.4% 21.5%
NET PROFIT Adjusted/ NET REVENUES 13.5% 28.8%

* Including the reversal of a provision for €42 million
** Including the reversal of a provision for €7 million

(1) Post-rights amortization

-
D Consolidated Financial Results

TELECINCO Fo—d r

(2) Excluding the net impact of the impairment test and
amortization of the intangibles related to the PPA of Endemol

(€million) 23





FINANCIAL RESULTS

endemol!

: Organic
e millions FYO09 FYO08 FX Effectin € Growth in €
Net Consolidated Revenues 1,189.3 1,301.1 -14.5 -97.3
EBITDA 259.9 220.8 -2.2 41.3
Net Profit* -337.8 -639.6 -1.4 303.2

* Net Profit includes an amortization charge of €-136m (€-95m net of tax credits) in relation to PPA intangible assets and €-
278m of goodwill impairment charge.

D Edam Group FY09,
P&L Highlights 24

TELECINCO
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FINANCIAL RESULTS

‘endemo!

Enterprise Value evolution - Endemol

m Drop in value

W 0,2
(2]
<
g i Equity
- N
S m Debt
2 -
o
=
|_
/ EV 2008 Drop in value EV Dic 09 \\
/ N
/ ) == <
/ Investment evolution (2008-2009) - Endemol N
1/3 1/3 N
350 - / \
\
i \
800 1 / Net | in TL5 N
et Impact in \
250 i 74 &2) in 2009: y
9 200 | l (32) \
c |
S I |
S 150 - . - (90) |
100 222 16 v
50 ; (\ 128 ’/'
Equity 08 Adj. Results¥ Interests PPA Value provision Fx/Rates Equity 09

Shareholders
equity

P&L accounts (does not includes nor the fiscal nor he minorities impact)

* Before interests, PPA and drop in value impact

P~
~ ol
25
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FINANCIAL RESULTS

FY09 FYO8 Diff. in € million

Initial Cash Position -25.9 13.2 -39.1
Free Cash Flow 94.4 315.1 -220.7

Cash Flow from Operations 305.5 508.6 -203.2

Net Investments -174.2 -195.8 21.6

Change in Net Working Capital -36.8 2.3 -39.1
Change in Equity -2.3 -1.3 -0.9
Financial Investments -13.8 -36.8 23.0
Dividends received 1.8 1.6 0.2
Dividend payments -210.3 -317.6 107.3
Total Net Cash Flow -130.2 -39.0 -91.2
Final Cash Position -156.0 -25.8 -130.2
Free Cash Flow/Total Net Revenues 14.4% 32.1%

TELECINCO

Consolidated Cash Flow
statement

(€million)

26





FINANCIAL RESULTS

EBITDA (in million €) NET PROFIT Adjusted* (in million €)
EBITDA/ NET REVENUES (in %) NET PROFIT Adjusted*/NET REVENUES (in %)

490.6
362.1

FYO7 FY08 FY09 FYO/ FYO08 FYO09

* Adjusted Net Profit: excludes the accounting impact (after
taxes) of the impairment test and amortization of the intangibles
resulting from the PPA of the Endemol acquisition.

(€million)
D Margins

27
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FINANCIAL RESULTS

FREE CASH FLOW (€ million)

101.3% 111.5% 106.3%
* L 2 2

366.8 362.1

FCF / NET REVENUES (in ¢

FYO7 FY08 FY09

m FCF m Net Profit Adjusted
@ FCF Conversion /NP Adjusted

D FCF generation

(€million)

28
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FINANCIAL RESULTS

€174.2 million € 195.8 million
52
9.8
9.0
46.5
38.7
59.5

FYO8

101.6
99.8
I TV Rights B TV Rights [ Co-production Tangible &
non-Fiction Fiction Distribution Intangible Fixed Assets

s , Net Investments ‘.’-
29
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FORESEEN ACQUISITION TIMETABLE

% Due Diligence 3

& Signing of final Transaction Agreement

10Q 2010 > In process
& CNMV process initiated

% Initiate antitrust process

5 Telecinco shareholder approvals

2Q 2010 5 Conditions for closing

5  Consent from Grupo Prisa banking creditors
% Rights issue execution by Telecinco

% Regulatory and antitrust approvals

3Q 2010 _ _
s Completion of the transaction

D Roadmap to completion by
Summer 2010 30
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FINANCIAL RESULTS

FYO09 FYO8 VAR %
Gross Adv. Revenues 619.3 934.8 -33.8%
- Television 605.3 923.7 -34.5%
- Other 14.0 11.1 25.9%
Discounts -29.5 -42.3 -30.2%
Net Advertising Revenues 589.8 892.6 -33.9%
Other Revenues 66.5 89.3 -25.6%
TOTAL NET REVENUES 656.3 981.9 -33.2%
Personnel 79.5 89.2 -10.8%
Rights Amortization 161.5 180.8 -10.7%
Other Operating Costs 284.9 317.0 -10.1%
Total Costs 525.9™ 587.0"" -10.4%
EBITDA adj* 130.4 394.8 -67.0%

** Including the reversal of a provision for €42 million
*** Including the reversal of a provision for €7 million

* Post-rights amortisation

Consolidated el (Emillion)
e . E___J
: Profit & Loss Account (1) " -

TELECINCO





FINANCIAL RESULTS

FYO09 FYO08 VAR %
EBITDA adj* 1304 394.8 -67.0%
Other Amortization & Depreciation -7.6 -7.9 -4.4%
EBIT 122.8 386.9 -68.3%
Equity Consolidated Results -123.1 -175.8 -30.0%
Financial Results 3.2 -3.4 n.a.
EBT 2.9 207.6 -98.6%
Income taxes 24.1 -23.1 n.a.
Minority Interests 21.5 26.8 -19.8%
Net Profit reported 48.4 211.3 -77.1%
Net Profit adjusted** 88.8 282.6 -68.6%

*Post-rights amortisation

**Excluding the net impact of the impairment test and amortization of
the intangibles related to the PPA of Endemol

D Consolidated
Profit & Loss Account (Il) 33

(€million)
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FINANCIAL RESULTS

FYO09 FYO08

Fixed assets 221.7 323.6
-Financial 168.7 264.5

-Non Financial 53.0 59.1
Audiovisual Rights and Pre-payments 194.0 190.7
-TV, Third Party Rights 121.3 96.6

-TV, Spanish Fiction Rights 37.1 27.3
-Co-production / distribution 35.6 66.9
Pre-paid taxes 108.2 26.3
TOTAL NON-CURRENT ASSETS 523.9 540.7
Current assets 199.5 251.8
Financial investments and cash 10.7 35.1
TOTAL CURRENT ASSETS 210.2 286.9
TOTAL ASSETS 734.1 827.6
Shareholders' equity 291.6 461.5
Non-current provisions 21.3 43.8
Non-current payables 0.3 0.2
Non-current financial liabilities 90.7 59.8
TOTAL NON-CURRENT LIABILITIES 112.3 103.8
Current payables 254.2 261.1
Current financial liabilities 76.0 1.2
TOTAL CURRENT LIABILITIES 330.2 262.3
TOTAL LIABILITIES 734.1 827.6

D Consolidated

Balance Sheet
TELECINCO

(€million)

34





BROADCASTING

FY08 e Frogramming Mix in FY09; January 1¢ - December 31% 2009
In-House Production vs. Library in terms of broadcasting hours

B Live M Recorded

Productions with

Independent
0
l /0 Companies
In-house production
Produced by
27.7%

Atlas & Telecinco

Productions

paMe it Participating
Companies

Endemol
La fabrica de la Tele

Mandarina

FY 08 FY 09 Alba Adriatica

M Third party rights M In House production

TL5 programming mix shows

av
D a stable performance of in-house
receCinco production.

35






Investor Relations Department

Phone: +34 91 396 67 83

Fax: + 34 91 396 66 92

Email:

WEB: http://www. telecinco.es/inversores/en

DISCLAIMER

Statements contained in this document, particularly the ones regarding
any Telecinco possible or assumed future performance, are or may be
forward looking statements and in this respect they involve some risks
and uncertainties.

Telecinco actual results and developments may differ materially from
the ones expressed or implied by the above statements depending on
a variety of tfactors.

Any reference to past performance of Telecinco shall not be taken as
an indication of future performance.

The content of this document is not, and shall not be considered as, an
offer document or an offer or solicitation to buy or sell any stock.

~ ol -
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GRUPO

Audiencia, 1 de Enero — 31 de Diciembre de 2009

16.4% 15.5% 15.3%
Total Ingresos Netos (Emill) 656.3 | 9819 -33.2% 15.1% 4% i_ I
Total Costes Operativos 5259 | 587.0 -10.4% : I : 138%
EBITDA adj.* (€mill) 1304 | 3948 -67.0% : | | :
EBITDA adj/Ingresos Netos 19.9% | 40.2% | : — :
EBIT (€mill) 1228 | 3869 -683% 2 : LN 2
EBIT/Ingresos Netos 18.7%] 39.4% 24 h Total Individuos 24 h Target Comercial
Beneficio Neto (€ mill) 484 | 2113 -77.1% Mercado publicitario TV 2009
Beneficio Neto Ajustado** (€m) 88.8 282.6 -68.6%
FCF (€ mill) 944 | 3151 -70.0% 2D

L NS

FCF/Total Ingresos Netos 144% | 32.1%
Posicion Neta de Caja -156.0| -25.8 n.a.

* Después de consumo de derechos

** Excluyendo impacto neto del test de deterioro y del PPA de Endemol

5 FY09 PRINCIPALES
MAGN ITUDES fEbe
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TELEVISION

Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr Yr
1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009

Fuente: SOFRES

D El consumo TV se mantiene estable ™  Datos: minutos por persona
&

en 2009 —— .

TELECINCO





TELEVISION

1 de Enero — 31 de Diciembre de 2009
Audiencia 24h, Total Individuos

P 151% 14.7% | _16.4%

f 13.2% |

10.2%

o 6.8% 7.5% | |

= 3.9% | 38%

H H —_— L

i | forta . u I o I —_—— I

: tho Otros | | &

s e - - — . - — = —
Vs. 2008

Prime Time (20:30), Total Individuos

16.7%
13.7% -
9.4% I
8.7% 7.5% ’ 6.9% I I

A 8% |

= .. u 3.8% I 0 3.10/-0
toxtn. H‘@ Otros l I r w |
-0.7 -0.8 +2.0 +4.6 -0.6 +0.7 +0.5 -0.7

En el ano 2009 Telecinco es lider

entre los canales comerciales

Fuente: SOFRES 5
TELECINCO
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TELEVISION

1 de Enero — 31 de Diciembre de 2009
Audiencia 24h, Target Comercial*

[ |
| I
= o €t | —
forta u% Otros !_0 1 | 2 I
......... 4112 o — o m— o — — —
Vs. 2008
R — : Prime Time (20:30), Target Comercial*
— =
L
= ." T I I
i T Otros I e | rb'j |
0.2 -0.5 +2.1 +4.1 -0.8 +0.7 +1.3 -0.8

* Target Comercial: Grupo de audiencia
compuesto por individuos entre 16 y 59
anos que vive en poblaciones superiores a
10.000 habitantes y de todas las clases
sociales excepto clase baja. . .. soFres 6

TELECINCO — r

5 Desde 1998, Telecinco es lider en

target comercial




http://www.impulsatdt.es/infoTDT/

http://www.impulsatdt.es/infoTDT/



TELEVISION

Audiencia 24h Total individuos por trimestres
1 de Enero — 31 de Diciembre de 2009

-4,6%
17.:\.
17- 2,6% 16.5
/ -9,8% 16.1
164 . 15.6
15-
14
13-
12 >
TELECINCE

TL5 A3 TVE1

E1Trimestre 09 M2 Trimestre 09 O 3 Trimestre 09 @ 4 Trimestre 09

Telecinco cambia tendencia en el cuarto Fuente: SOFRES
D trimestre y es la Unica gran cadena que mejora
TeLeCincoe SU audiencia desde el principio del aio
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TELEVISION

1 de Enero — 22 de Febrero de 2010
Audiencia 24h, Total Individuos

I L L e | ‘li'%tw I
-0.2 -2.5 2.2 -1.8 -0.5 +2.6 +2.2 -0.4 +0.6 -0.5 +2.5
Vs. 2008
> = . ]
TELECIHED fo_rta . H g Otros
. En el nuevo afio TL5 continda, incrementando — Fuente: SOFRES

D el diferencial, y mantiene el liderazgao entre ."
reLeCinco  10S operadores comerciales. 9
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TELEVISION

1 de Enero — 22 de Febrero de 2010
Prime Time (20:30), Total Individuos

2
[ )
L
|
=
=1
- — —
5@

Ot -
ey FY 1 = [astVE
-3.4 -1.0 -1.9 -2.0 -04 +2.9 +2.1 0.0 -0.4 +2.0
Vs. 2008
= . it
forta o th Otros
= En el nuevo afio TL5 continda, incrementando - Fuente: SOFRES
D el diferencial, y mantiene el liderazgo entre

reLeCinco  10S operadores comerciales. 10
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TELEVISION

1 de Enero — 22 de Febrero de 2010
Audiencia 24h, Target Comercial*

i
L
el
- [ ) B | e | ra-| 0o
forta th Otros | L B e | u-gt“'rl
+0.2 -2.9 -2.0 -2.3 -0.7 +2.4 +2.8 -0.7 +1.6 -0.5 +2.0
Vs. 2008
5 A
TELECINED Tﬁa .' E g Otros

* Target Comercial: Grupo de audiencia
compuesto por individuos entre 16 y 59
afios que vive en poblaciones superiores a

= 10.000 habitantes y de todas las clases
D También en Target Comercial TL5 sociales excepto clase baja.
continda siendo lider Fuente: SOFRES 11

TELECINCO
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TELEVISION

1 de Enero — 22 de Febrero de 2010
Prime Time (20:30), Target Comercial*

— =
|
|
- : T o B
forta ® th Otros I | Io | —e7| hstve]
-3.3 -1.7 -2.0 -2.3 -0.4 +3.0 +2.9 -0.2 +3.4 -0.5 +1.4
Vs. 2008
—_— . u
forta ® tho Otros

* Target Comercial: Grupo de audiencia
compuesto por individuos entre 16 y 59
afios que vive en poblaciones superiores a
10.000 habitantes y de todas las clases

D También en Target Comercial TL5 sociales excepto clase baja.
continua siendo lider Fuente: SOFRES 12

TELECINCO
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TELEVISION DIGITAL

Dias ganados en el periodo: 1 de Enero — 22 de Febrero de 2010

Audiencia 24h, Total Individuos

D

TELECINCO

- Telecinco gana el 71%b6 de los dias

o disputados entre los operadores

| Fuente: SOFRES 13
TeLeCinco COMerciales
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TELEVISION DIGITAL

1 de Enero — 22 de Febrero de 2010

Audiencia 24h Total Individuos Prime Time (20:30), Total Individuos

0.9%

1.5%

1.1%

1.7%

0.2% 0.4%

0.2%

TELECIRDD

16.9% 15.2% 7.5% 6.3% 16.4% 15.3% 7.4% 7.3%

Telecinco es lider en el entorno

multicanal tanto en 24 horas como en
TELE['H(U Prime Time

Fuente: SOFRES
14






5> J TELECINCO.ES L

N°1 entre las paginas WEB de operadores TV En Diciembre 2009 Telecinco

consigue mejorar sus registros

2009* Usuarios Unicos | Paginas vistas de usuarios y de paginas vistas.
= | Telecinco.es 5.32 101.95 _
= RTVE.es 4.36 67.42 Paginas Usuarios Gnicos
® |Antena3TV.com 2.97 46.54

N°4 entre las paginas WEB de compariias media 0,20

2009* Usuarios Unicos | Paginas vistas
- EIMundo.es 20.79 352.82
- Marca.com 17.11 431.00
- 20Minutos.es 8.34 97.55 cooe 2009 2ooer 2009
- Telecinco.es 5.32 101.95
- Sport.es 4.61 88.58

Fuente: datos Nielsen Online (obtenidos por la herramienta
Country Market Intelligence), auditados para OJD.
*Promedio afio 2009; datos en millones

** Datos relativos al mes de Diciembre en millones

5 Objetivo conseguido: una WEB

S el lider y con personalidad propia 15



http://www.telecinco.es/

http://www.telecinco.es/

http://www.telecinco.es/

http://www.telecinco.es/

http://www.telecinco.es/



5 TELECINCO

i~
CINEH?

Entre el 9 de Octubrey el
31 de Diciembre de 2009

Ranking* 2009 peliculas espafolas
1 de cada 5 espectadores

| Pelicula | Recaudacion | Espectadores : L
1 Agora 20,976,753 3,386,578 ha visto peliculas de
2 Planet 51 10,513,309 1,733,247 Telecinco Cinema
3 Celda 211 9,048,060 1,448,469
4 Spanish Movie 7,303,083 1,174,466
5 Fuga de Cerebros 6,777,996 1,141,580
* Datos a 31 de diciembre de 2009 =1 ' g - 7

. . . I I._-.'} .III L] H‘-'r'.!' l.llj m‘.'il:ﬂ I.rl'l.dh'ltlh'.'t.. I.llld' Iﬂ.‘ u..'u .I.|-I_'l' THAl,
Ranking histérico** peliculas de I'I\G rif\ :
Telecinco Cinema CELDA

| Pelicula | Recaudacion | Espectadores |

1 El Orfanato 25,061,143 4,420,357

2 Agora 21,254,851 3,437,809

3 Alatriste 16,715,741 3,182,491

4 El otro lado de la cama 12,610,725 2,825,194 i - _

5 Dias de futbol 12,012,123 2,562,132 Las peliculas de Telecinco

6 Celda 211 12,112,667 1,927,631 Cinema ganaron 15

7 El laberinto de(ljfaun]? ’ 8,895,489 1,681,631 prem|os Goya en 2009

8 Los crimenes de oxfor 8,206,091 1,422,799 : :

9 Los dos lados de la cama 7,868,697 1,540,361 ,(mcmye.‘ndo I\/IejOI" :
10 Spanish Movie 7,613,929 1,228,153 pelicula, Director, Guion

original y adaptado, Actor
protagonista, Actriz de
reparto y Actor revelacion.

** Datos a 22 de febrero de 2010

r
° Telecinco Cinema la mejor productora

cinematografica de Espana

~
Fuente: NIELSEN y
16

MINISTERIO CULTURA
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PUBLICIDAD

Mercado publicitario

20,9%

2008 2009

@ Total Mercado Publicitario

Total Mercado Publicitario TV

TeLeCiNce  consecutivo

El mercado publicitario espanol Fuente: INFOADEX
D cayoO en 2009 por segundo ano

200872009 evolucion por medio

Internet

-16.3%

Radio

-22.6% Exteriores

- 0, ..
23.2% Television

-22.1% Prensa

- 0, .
34.9% Revistas

-33.7% Dominicales

Cinema

-40% -30% -20% -10% 0%

18





PUBLICIDAD

TELECINCO ES LIDER EN FACTURACION, PRECIOS,

CUOTA DE MERCADO Y POWER RATIO

606.0

583.8

422.0

251.3

Total Mercado Free TV 2009:
€2,229.0 (-22.9% respecto a 2008)

237.7

198.2

L

@

Telecinco| Antena3 TVE Cuatro Forta |La Sexta
Audiencia Grupo (%) 16.2% 16.6% 22.7% 8.6% 13.6% 6.8%
Cuota mercado (%)| 26.4% 25.4% 18.4% 10.9% 10.3% 8.6%
Power ratio 1.63 1.53 0.81 1.28 0.76 1.26

variables relevantes

TELECINCO

Telecinco es lider en todas las

Fuente: INFOADEX

19





PUBLICIDAD

Ingresos pub”citariQS en el FY2009 Cuota de las Iniciativas Especiales sobre el Total
Ingresos Publicitarios de TL5 en FY09 16,1%

Ingresos Publicitarios Brutos
de Television (mill €)

.

Iniciativas Especiales
(mill €)

-34,5% \
-34.5%
(€ millones)
FY08 FY09 FYos FY09
Estrategia Comercial, FY2009
. . GRP’s (20" C/GRP’s (20" Ingresos Brutos de
Cuota Audiencia SEGUNDOS (207) (20”) Publicidad TV
% VAN AN\ % N\ % N\ % EMill. A%
16,2% -12,4% +7,0% -9,0% -28,0% 605,3 -34,5%

Fuente: TNS y Publiesparfia
Datos: Telecinco, Factoria
de Ficcién y La Siete

D Facturacion publicitaria de TL5

TELECINCO

20





Automocion

/

Alimentacion

S

TELECINCO

19.3

PUBLICIDAD

Inversion mercado publicitario de Television por sectores

Sectores Anunciantes Crecimiento sectores
(% sobre total) (FYO09 vs. FY08)
Finanzas\ Distribucion salud & Belleza ) 10’0%

Telecomunicaciones

sl Distribucion -13,0%

.
(]

Alimentacion - 16,6%

FYO9

- 17,4%

24.8
\

Otros

- 21,8%

- 30,7%

- 44,4%

Salud & Belleza

Fuente: Publiespafa

Situacion del mercado
publicitario TV a FY09 21
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RESULTADOS FINANCIEROS

FYO09 FYO08 VAR %

Total Ingresos Netos 656.3 981.9 -33.2%

Total Costes 533.5* 594.9** -10.3%

Personal 79.5 89.2 -10.8%

Costes Operativos 284.9 317.0 -10.1%

Amortizacion y Depreciacion 169.1 188.8 -10.4%

EBITDA (1) 130.4 394.8 -67.0%

EBIT 122.8 386.9 -68.3%

Beneficio Antes de Impuestos 2.9 207.6 -98.6%

BENEFICIO NETO después de Minoritarios 48.4 211.3 -77.1%

BENEFICIO NETO Ajustado (2) 88.8 282.6 -68.6%
EBITDA/ INGRESOS NETOS 19.9% 40.2%
EBIT/INGRESOS NETOS 18.7% 39.4%
BENEFICIO NETO/ INGRESOS NETOS 7.4% 21.5%
BENEFICIO NETO Ajustado/ INGRESOS NETOS 13.5% 28.8%

* Incluye la reversion de una provisién por 42 millones de Euros
** [ncluye la reversion de una provisién por 7 millones de Euros

(1) Después consumo de derechos

(2) Excluyendo impacto neto del test de deterioro y de

z . la amortizacion resultante del PPA de Endemol
D Cuenta de Pérdidas

mecmco Y Ganancias Consolidada _’- (€ millones) 23






RESULTADOS FINANCIEROS

endemo!

| FY09 FY08 Efecto Cambio Cr§0|m|ento
€ millones en € Organico en €
Ingresos Netos Consolidados 1,189.3 1,301.1 -14.5 -97.3
EBITDA 259.9 220.8 2.2 41.3
Beneficio Neto* -337.8 -639.6 -1.4 303.2

* Beneficio Neto incluye amortizacion de PPA por €-136 m (€-95m al neto de créditos de impuestos) y €-278 de
deprieciacion por deterioro del fondo de comercio

Resumen de Cuenta de
A : 24
TELECINCO Pérdidas y Ganancias

5 Grupo Edam FY2009,
8
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RESULTADOS FINANCIEROS

' endemol!

Evolucion Enterprise Value - Endemol

2,9
' 2,7
O TS (0,2) m Desvalor.
/ \ e = \
W \ ' I/ 1
8 Equit
c quity
o
E m Deuda
2 \\~\"‘~~_
s >
/ EV 2008 Desvaloracion EV Dic 09
/// \\
// - \\\_\\
7 ~
// AN
13 Evolucion Participacion Endemol 1/3 \\
/ \
350 - / \
! \
! Impacto Neto en \

300 ,/
2009 en T5:
250 | ! 74 (62) \
€-47m \

w .’
o 200 + I
c e \
S 150 | /‘*‘\ -------------- (90) \
= % e T
® 100 | | 2220 16 Y
o BN T > | 128
Part. 08 Resultado * Intereses PPA Desvalor. Fx/Deriv. Partic. 09
* Antes de intereses, PPA y efecto desvalorizacion ajustado Cuenta de resultados Fondos Propios

- 25
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RESULTADOS FINANCIEROS

FY09 FYOS8 Dif. en € millones

Posicion Financiera Neta Inicial -25.9 13.2 -39.1
Cash Flow Libre 94.4 315.1 -220.7

Cash Flow Operativo 305.5 508.6 -203.2

Inversiones Netas -174.2 -195.8 21.6

Variacion Fondo de Maniobra -36.8 2.3 -39.1
Movimiento Patrimonio -2.3 -1.3 -0.9
Inversiones Financieras -13.8 -36.8 23.0
Dividendos cobrados 1.8 1.6 0.2
Dividendos pagados -210.3 -317.6 107.3
Incremento Neto de Posicion Financiera -130.2 -39.0 -91.2
Posicion Financiera Neta Final -156.0 -25.8 -130.2
Cash Flow Libre Operativo/Total Ingresos 14.4% 32.1%

D Flujo de Caja Consolidado

TELECINCO

(€ millones)
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RESULTADOS FINANCIEROS

EBITDA (en mill €) BENEFICIO NETO Ajustado* (en mill €)
EBITDA/ Ingresos Netos (en %) BENEFICIO NETO Ajustado*/INGRESOS NETOS (en %)

490.6
362.1

FYO7 FYO08 FYO09 FYO7 FYO08 FY09

* Beneficio neto Ajustado excluye el impacto contable
(al neto de los impuestos) del test de deterioro y de la
amortizacion de los intangibles resultante del PPA en
la adquisicién de Endemol.

D Los Margenes

TELECINCO

(€ millones)

27





RESULTADOS FINANCIEROS

CASH FLOW LIBRE (€ mill)

101.3% 111.5% 106.3%
< < P

366.8 362.1

FCF / INGRESOS NETOS (e

FYO7 FYO08 FYO09
m FCF m Beneficio Neto Ajustado @ Conversion FCF/BN Ajustado

(€ millones)

4
D Generacion de FCF

28
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RESULTADOS FINANCIEROS

€174.2 millones € 195.8 millones

5.2

9.8
9.0

59.5

101.6
99.8
I Derechos TV I Derechos TV Il Co-produccién Activos Fijos
no-Ficcion Ficcidn Distribucién Tangibles e Intangibles

> Inversiones Netas ‘-’-
29
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CALENDARIO DE LA ADQUISICION

% Due Diligence 3

% Firma del Acuerdo de Compra definitivo

1T 2010 > En proceso
% Arranque del procedimiento con la CNMV

% Arranque del procedimiento de antitrust

% Aprobacion por parte de los accionistas de Telecinco

2T 2010 % Condiciones del cierre:

5  Acuerdo de los acreedores bancarios del Grupo Prisa

5 Ejecucién de los rights issue de Telecinco

% Aprobaciones por parte de las autoridades reglamentarias y de competencia

3T 2010 S _
& Finalizacion de la transacciéon

r
D El proceso se podria completar
antes del verano de 2010 30

TELECINCO
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RESULTADOS FINANCIEROS

FY09 FYO08 VAR %
Ingresos Brutos de Publicidad 619.3 934.8 -33.8%
- Television 605.3 923.7 -34.5%
- Otros 14.0 11.1 25.9%
Descuentos -29.5 -42.3 -30.2%
Ingretos Netos de Publicidad 589.8 892.6 -33.9%
Otros Ingresos 66.5 89.3 -25.6%
TOTAL INGRESOS NETOS 656.3 981.9 -33.2%
Personal 79.5 89.2 -10.8%
Consumo Derechos 161.5 180.8 -10.7%
Otros Costes Operativos 284.9 317.0 -10.1%
Total Costes 525.9™ 587.0** -10.4%
EBITDA adj* 1304 394.8 -67.0%

** Incluye la reversion de una provisién por 42 millones de Euros * Después de consumo de derechos

*** |ncluye la reversion de una provision por 7 millones de Euros

D Cuenta de Pérdidas y Ganancias

(€ millones)

Consolidada (1) 32
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RESULTADOS FINANCIEROS

FYO09 FYO8 VAR %
EBITDA adj* 130.4 394.8 -67.0%
Otras Amortizaciones y Depreciaciones -7.6 -7.9 -4.4%
EBIT 122.8 386.9 -68.3%
Resultado de Participadas -123.1 -175.8 -30.0%
Resultados Financieros 3.2 -3.4 n.a.
EBT 2.9 207.6 -98.6%
Impuestos de Sociedades 24.1 -23.1 n.a.
Intereses Minoritarios 21.5 26.8 -19.8%
Beneficio Neto 48.4 211.3 -77.1%
Beneficio Neto Ajustado** 88.8 282.6 -68.6%

*Después de consumo de derechos

**Excluyendo impacto neto del test de deterioro y de la
amortizacion resultante del PPA de Endemol

r
D Cuenta de Pérdidas y Ganancias

Consolidada (I1) 33

(€ millones)
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RESULTADOS FINANCIEROS

FYO09 FYO08

Inmovilizado 221.7 323.6

-Financiero 168.7 264.5

-No Financiero 53.0 59.1

Derechos Audiovisuales y Anticipos 194.0 190.7

-Derechos de Terceros 121.3 96.6

-Ficcién 37.1 27.3

-Co-produccion / distribucion 35.6 66.9

Impuesto Anticipado 108.2 26.3

TOTAL ACTIVO NO CORRIENTE 523.9 540.7

Activo Corriente 1995 251.8

Activo Financiero y Tesoreria 10.7 35.1

TOTAL ACTIVO CORRIENTE 210.2 286.9

TOTAL ACTIVO 734.1 827.6

Fondos Propios 291.6 461.5

Provisiones 21.3 43.8

Acreedores no corrientes 0.3 0.2

Pasivo Financiero no corriente 90.7 59.8

TOTAL PASIVO NO CORRIENTE 112.3 103.8

Acreedores Corrientes 254.2 261.1

Pasivo Financiero Corriente 76.0 1.2

TOTAL PASIVO CORRIENTE 330.2 262.3

TOTAL PASIVO 734.1 827.6

- (€ millones)
D Balance de Situacion
consolidado 34
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TELEVISION

FY09 . > ~
-8 Mix de programacioén en el afio 2009

47.9

@ Produccion Propia vs. Produccidon externa por horas emitidas

W Directo W Grabado

Producciones
con empresas
/ independientes

Producciones de

Produccion Propia

Atlas & Telecinco

Producciones
con empresas
participadas

Endemol

La fabrica de la tele
Mandarina

Alba Adriatica

FY 08 FY 09
m Produccion Externa  m Produccion Propia

35

— )
D TL5 mantiene estable el

mix de programacion
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Investor Relations Department

Phone: +34 91 396 67 83

Fax: + 34 91 396 66 92

Email:

WEB: http://www. telecinco.es/inversores/es/

DISCLAIMER

Statements contained in this document, particularly the ones
regarding any Telecinco possible or assumed future performance, are
or may be forward looking statements and in this respect they involve
some risks and uncertainties.

Telecinco actual results and developments may differ materially from
the ones expressed or implied by the above statements depending on
a variety of factors.

Any reference to past performance of Telecinco shall not be taken as
an indication of future performance.

The content of this document is not, and shall not be considered as,
an offer document or an offer or solicitation to buy or sell any stock.

- 3
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GESTEVISION TELECINCO S.A. __.-—"'—'
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TELECINCO

RESULTADOS ANO 2009
(Enero — Diciembre)

25 de Febrero de 2010

- ‘ www.telecinco.es/inversores/es/
_— oo ' '
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